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Introduction

Products, services and total-concepts for professionals in the 
European healthcare sector

Leadership position is selected market segments

Turnover +11.6% and REBITDA +12.0% in S1 2009

Turnover +10.3% to ϵ391.3 millionin 2009 (organic +4.1%)

1,600 employees in 11 European countries

Listed on NYSE Euronext Brussels/Amsterdam

Included in the BEL-Mid and, per 2 March, in the AScX
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Turnover growth of 10.3%, with 
organic growth of 4.1%



A strong market with high 
growth potential
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!ǊǎŜǳǎ ōŜƴŜŦƛǘǎ ŦǊƻƳ ƪŜȅ ƳŀǊƪŜǘ ŘǊƛǾŜǊǎΧ

ΧǘƘŀǘ ǇǊƻǾƛŘŜ ǎƛƎƴƛŦƛŎŀƴǘ ǇƻǘŜƴǘƛŀƭ ŦƻǊ ƭƻƴƎ ǘŜǊƳ ƻǊƎŀƴƛŎ ƎǊƻǿǘƘ

Non-cyclical industry Aging population

Growing healthcare 
expenditure

Technological innovation

Focus on aesthetics

Increasing public healthcare 
awareness

Professional
healthcare market



Compelling growth strategy
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Operational
Excellence

Pan-European 
Presence

Own Brands/ 
Innovations

Buy-and-Build 
Strategy

Added-Value 
Solutions

Sustainable long-term growth



One-stop-shop for 
pharmaceuticalcompounding
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European one-stop-shop

Pharmaceutical 
compounding services

Third party pharmaceutical 
compounding services

Fagron brand

Pharmaceutical raw 
materials, equipment,    

Fagron-branded 
compounded products

Industry

Pharmaceutical, 
nutraceutical, veterinary 
and cosmetic industry 
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Turnover growth of 10.1%, with
organic growth of 5.6%


